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Abstract. 
Digital agriculture can play a major role in agricultural production, as a range of technologies are now available to be implemented at different scales and for a multitude of objectives, supporting farmers and other key actors in decision making. Examples include the assessment of soil nutritional and plant water status at field scale, monitoring of diseases at farm and territorial scale, or tracing products from the farm to the market, along the supply chain. In the olive oil production, which is at present mainly carried out in Italy implementing business as usual no-digital solutions, the growing availability and accessibility of specific digital technologies enable wide opportunities to out scale the adoption of innovations to enhance sustainability. 
This paper aims at investigating how much current and future advances in the so-called digital agriculture is known and perceived by the olive growers. A specific survey addressed to farmers active in Central Italy was conducted by means of a questionnaire including 20 five-point rating scales and multiple-choice questions divided in four main sections ((1) exploring the knowing of digital solutions and applicability; (2) actual use; (3) perception and ambitions in the field; (3) farm and farmer profiles). The questionnaire was responded by 96 target farmers. 
The results of the survey showed several aspects of the penetration and perception of the potential of digital agriculture in olive oil production in Central Italy. Among others, the interest of olive farmers in innovative digital technologies resulted high (average score of 4.3 out of 5). Anyway, most of the respondents did not show an exhaustive knowledge of the proposed technologies and only few of them already adopted some digital solutions in their own farm (11.4%). 
The sustainability of the implementation of the questioned innovation technologies is finally discussed.
